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»MARKET LEADER
THANKS TO THE
TRUST OF

1.3 MILLION
CUSTOMERS«

NUMBER 1 IN AUSTRIA

For a remarkable 186 years, Wiener Stadtische has been the reliable
partner for its customers, a manager for their problems today, and the
provisions they make for the future. Experience, competence, finan-
cial strength and innovation are the pillars of our economic success.

Wiener Stadtische is the largest single
company in the international Vienna Insur-
ance Group (VIG), with registered office in
Vienna. Wiener Stadtische is an independ-
ent company that concentrates fully on
activities in the Austrian market and the
branch offices in Italy and Slovenia

Leading market position

The confidence of 1.3 million customers,
a total premium volume of approximately
EUR 2.4 billion in 2010, and a market share
of 14.5% make Wiener Stadtische the larg-
est insurance company in Austria. Its cus-
tomers benefit from its experience, pro-

factbox
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Largest insurance company in Austria,
with a market share of 14.5% and
1.3 million customers

Nation-wide service provided by nine
provincial head offices, approximately

140 business offices, and 3,500
employees, including 2,000 advisors

Financial strength provided by good
capital resources and integration into
the Vienna Insurance Group

fessional employees and innovative range
of products. The Company operates in all
insurance classes and offers customers se-
curity in many areas of life.

Important for the economy

In addition, Wiener Stadtische plays a
major role in maintaining Austria’s attrac-
tiveness as a business centre, not only as
a major employer, but also as one of the
most important investors in the country.
Sustainable investments and equity in-
vestments, and support in the social and
cultural areas are deeply anchored in our
business strategy.

Wiener Stadtische also makes a major con-
tribution to the stability and growth of the
Austrian economy by being a reliable part-
ner for industry and large customers. Wie-
ner Stadtische is one of the most important
real estate investors in Austria. The invest-
ment portfolio is supplemented with real
estate in order to offer customers sustain-
ability and a high level of security.

An insurance partner in all classes
Wiener Stadtische operates in the prop-
erty/casualty, life and health insurance ar-
eas, and offers innovative custom-tailored
solutions for private, commercial and cor-
porate customers. Everything is based on
the needs of the market and customers —
in the future, Wiener Stadtische will con-
tinue to offer products that provide stability
and security in the future, as well as flex-
ibility and convertibility.



Proximity to customers and

service orientation

Close to 3,500 employees, including more
than 2,000 advisors, in nine provincial
head offices and approximately 140 busi-
ness offices provide personal service tai-
lored to individual needs throughout all of
Austria. Use of this regional approach and
strong nation-wide customer service will
continue to be one of the most important
pillars of Wiener Stadtische’s success. It
guarantees proximity to customers, rapid
claims settlement, and personal, compre-
hensive service.

Attractive multi-channel distribution

Our field staff, brokers, agents, and ap-
proximately 140 business offices represent
Wiener Stadtische’s sales strength. Our
salaried field staff are our strongest chan-
nel for private sales, and sales to small and
medium-sized business. In 2008, a new
institutional distribution option, banking
distribution, was added to the previous
successful channels of distribution.

The cooperation with the Erste Bank
Sparkasse Group helps to develop insur-
ance solutions for capital accumulation
using competitive forms of investment.
The cooperation is also being steadily ex-
panded, with the goal of positioning these
two distribution channels as professional
and reliable partners for both banking and
insurance products.

Stability and security

As a result of choosing targeted invest-
ments in highly secure projects known
to have good capital resources, Wiener
Stadtische is excellently positioned and fi-
nancially strong, even in times of economic
tension. The broad positioning of Wiener
Stadtische‘s parent company, the Vienna
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Insurance Group, provides additional sta-
bility. VIG’s top listing on the Vienna Stock
Exchange and its success in the CEE re-
gion generate significant added value for
Austria as a financial centre.

Due to the events that occurred in finan-
cial markets in recent years, the European
Union intends to change its capital require-
ments (Solvency Il). Wiener Stadtische is
already well positioned in terms of its risk-
aware culture and risk management for im-
plementing these rules.
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»MORE STABILITY

AND SECURITY
THROUGH INTEGRATION
IN AN INTERNATIONAL
GROUP«
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THE VIENNA INSURANCE GROUP

The Vienna Insurance Group (VIG) is a listed international
insurance group with its registered office in Vienna. With a
premium volume in excess of EUR 8 billion and approximately
25,000 employees, VIG is one of the largest players in the
insurance market of Central and Eastern Europe.

VIG’s insurance companies offer their
customers high-quality products and
services in the life and non-life areas.
Shares of the Vienna Insurance Group
are listed on the Vienna and Prague
stock exchanges.

VIG’s focused and systematic strategy for
expanding into the CEE region enabled it to
make the leap from being a national insur-
ance company to an international group of
approximately 50 insurance companies in
24 countries. Standing for financial stabil-
ity, VIG is able to offer customers, share-
holders, partners and employees a high
level of security. This is also underscored
by the A+ rating, with a stable outlook,
given to it by the well-known rating agency
Standard & Poor’s.

The CEE growth region

In 1990, VIG was the first Western insurance
company to move into Central and Eastern
Europe — a region that today already ac-
counts for around 50% of total group pre-
miums. The Group has group companies
operating in this region in Albania, Belarus,
Bulgaria, Croatia, the Czech Republic, Es-
tonia, Georgia, Hungary, Latvia, Lithuania,
Macedonia, Montenegro, Poland, Roma-
nia, Russia, Serbia, Slovakia, Turkey and
Ukraine. There is also a Wiener Stadtische
branch office in Slovenia. VIG is therefore
optimally positioned to participate in the
CEE region’s rising standard of living and
hence in its rising need for insurance.

VIG is also represented in Germany, Liech-
tenstein and ltaly.

Core market: Austria

Austria is a key market for the Group; it is
here that the expansion began. The ex-
cellent positioning of VIG’s three Austrian
companies, Wiener Stadtische Versicherung,
Donau Versicherung and Sparkasse Ver-
sicherung, makes it the market leader in
Austria.

Corporate structure redesigned

In 2010, as part of a restructuring, Wiener
Stadtische’s operating business in Austria
was separated from the international hold-
ing company activities. As a result, VIG now
focuses on management responsibilities
for the Group. The transparent structures
and processes created within the Group
have enabled management to become
more efficient.

All of the Group companies have strong
regional roots, and can also build on VIG's
strong international background. The re-
structuring provides them with a common
umbrella and a strong, unifying identity that
extends beyond their individual markets.

Full range of products offered

VIG has more than 185 years of experience
in the insurance business. Committed cus-
tomer advisors, innovative products, excel-
lent service, and optimal customer access
through multi-channel distribution were



MANY BRANDS,
ONE GROUP

and are the cornerstones of the company’s
successful development. VIG also uses a
multi-brand strategy to take advantage of
the power of the proven brands rich in tra-
dition in every country.

The Group companies in Austria have of-
fered innovative insurance solutions tai-
lored to customer needs for many years in
both the life and the non-life areas. In Cen-
tral and Eastern Europe, the rising stand-
ard of living has led to an increased need
for insurance. While motor vehicle insur-
ance and household/homeowner policies
were initially in strongest demand, today
retirement provisions, savings and invest-
ment products in the form of life insurance
policies are enjoying rising popularity.

VIG Re was founded to be the Group’s in-
house reinsurance company. Its location in
the Czech Republic underscores the sig-
nificance of the CEE region as a growth
market.

The Erste Group — a strong partner

In 2008, a reciprocal sales and distribution
agreement was signed with the Erste Group
in Austria and Central and Eastern Europe.
Using a multi-channel distribution ap-
proach, the Erste Group distributes VIG in-
surance products, while VIG companies
offer banking products in return. Both VIG
and the Erste Group are professional and
reliable points of contact for banking and
insurance products alike.
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Employees ensure success

VIG offers the best possible advice and ex-
cellent service for its comprehensive range
of products. Group employees therefore
play a very important role in the Company’s
success. Use of aregional approach means
they are always close to the customer and
in touch with the needs of the market.

Further information on VIG is available at
www.vig.com and in its group management
report.
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CLEAR OBJECTIVES AND STRATEGY

Excellent advisors and service, trend-setting products, and

its regional approach and international background have made
Wiener Stadtische the clear number 1 in the Austrian market.
And the Company’s goal will continue to be maintaining and
expanding its leadership position in the market.

»FOUR KEY STRATEGIC
PILLARS FOR EXPAN-
DING OUR MARKET
LEADERSHIP«
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OBJECTIVES FOR 2011

In 2010 the Austrian market showed clear
signs of recovering again following the end
of the financial crisis. Premium volume in
the Austrian insurance market as a whole
rose by 2%. Significant growth was record-
ed in all classes, especially life insurance
and health insurance, but also property/
casualty insurance.

Maintain and expand the

number 1 position

Wiener Stadtische‘s market share of 14.5%
and premium volume of EUR 2.4 billion
made it the clear number 1 in the Austrian
market. The Company recorded growth at
a rate that was significantly better than the
market average, and even recorded an in-
crease in premiums of more than 5%. This
growth was primarily due to good perfor-
mance in the life insurance class. Wiener
Stadtische will continue to focus on life
insurance and motor vehicle insurance in
2011.

Improvement in result from ordinary
activities

Targeted increases in premium volume
and further administrative optimisation of
services and synergies will be used to con-
tinuously improve our combined ratio and
result from ordinary activities.

STRATEGY FOR 2011

Wiener St&dtische is basing its strategy
on four key pillars to achieve its ambitious
goals: innovation, the best possible advi-
sors and service, continuous employee de-
velopment, and expansion of the partner-
ship with the Erste Bank Sparkasse Group.
In all cases, the central focus is on the cus-
tomer and their concerns.

- Innovation: Optimisation, simplification,
personalisation and tailoring products to
customer needs are the challenges relat-
ed to products.

- Best possible advisors and service:
Customer satisfaction and, therefore,
the length of customer relationships are
continuously increased by continuous im-
provements in service.

- Continuous employee development:
Wiener Stadtische employees primarily
manage customer problems. The majority
of our employees provide advisory servic-
es. Continuous employee development and
training of young advisors ensure continu-
ing success in personal advisory services.

- Expansion of the partnership with the
Erste Bank Sparkasse Group: Both com-
panies have customer potential that has
not yet been fully exploited. The partner-
ship, which permits customers to obtain
advice on a full range of financial and in-
surance concerns, will be further expand-
ed and intensified.
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»... NEW PRODUCTS
THAT ARE OFTEN
FAR AHEAD OF
THEIR TIME«
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LEADERSHIP AND INNOVATION

Wiener Stadtische is currently the market leader in Austria.
This success is due to early attention to important insurance-
related topics, continuous development of new products and
improvement of proven products, as well as customer-friendly
and service-oriented advisory and distribution systems.

A long tradition

During Wiener Stadtische’s long and suc-
cessful history, management and em-
ployees repeatedly changed the focus of
insurance product development in Austria
in order to react optimally to changes in
customer needs.

The Company started with non-life insur-
ance, soon followed by the life insurance
class. Today, private customers can obtain
insurance products in all of the important
subcategories, from retirement provisions,
residential, mobility, vacation and health
products all the way to attractive, innova-
tive special solutions, such as insurance
for students.

Wiener Stadtische is the reliable partner
for all business customers’ needs, from
company pensions to business insurance
and liability insurance. Integration in the
Vienna Insurance Group enables business
customers to receive the same compre-
hensive service they are used to from Wie-
ner Stadtische in all CEE countries where
the Group is represented.

Product innovation

Wiener Stadtische still continues to pro-
vide customers with new products that are
often far ahead of their time. For exam-
ple, retirement pensions were already of-
fered in the 1960s, long before it became
a general topic of interest. Today, nursing
care provisions are also in the centre of at-

tention. Wiener Stadtische offered its first
insurance solution for nursing care provi-
sions as early as in 1995, in association
with a retirement pension product.

In 2003, Wiener Stadtische became the
first insurance company in Austria to of-
fer a government-sponsored pension plan,
thereby starting a trend throughout the
Austrian insurance market. Today, more
than one million Austrians use a product
of this kind, and approximately one in five
are insured with Wiener Stadtische. This
makes Wiener Stadtische the clear market
leader in this area.

Alternative drive technologies will play an
increasingly important role in the future. In
2006, Wiener Stadtische became the first
Austrian insurance company to promote
the sale of environmentally friendly vehi-
cles by offering a premium discount. To-
day, every second customer already ben-
efits in this way by insuring a low-emission
vehicle.

In the area of property insurance, Wiener
Stadtische was the first to expand cata-
strophic protection in homeowner insur-
ance and increasing the amount insured
for natural hazards. Due to climate change,
this topic will also play an increasingly im-
portant role in the future.

Students and customers with little money
often cannot afford comprehensive insur-



ance coverage. Wiener Stadtische there-
fore offers special low-budget insurance
solutions. Customer well-being is our num-
ber 1 priority.

Further information on specific products
and changes in 2010 is available on page
48 and on the Internet at www.wienerstae-
dtische.at

Optimal service

Optimal advice and service is the way to
reach customers with innovative products.
This is why Wiener Stadtische has always
relied on a regional approach and multi-
channel distribution. Close contact with
customers gives sales employees a direct
understanding of customer needs, and
this information flows directly into product
development.

New media are also being increasingly
used to further improve service. Whether
it is apps for smartphones or tablet PCs, or
online portals for claims reporting, Wiener
Stadtische is service-oriented, innovative,
and on the pulse of the times.

Multi-channel distribution with our part-
ners offers optimal advice and access for
every customer.

Also a trendsetting investor

In addition to playing a leading role in its
core business, the insurance industry,
Wiener Stadtische is also an established fi-
nancial partner, and has made new, trend-
setting investments.

In 1990, Wiener Stadtische was one of the
first to dare to cross the border to enter
Central and Eastern Europe. Many Aus-
trian companies followed. The CEE region
is still one of the most important, fastest
growing economic areas for the Austrian
economy today. VIG generates a substan-
tial portion of its profits there and contin-
ues to steadily expand its position as one
of the market leaders in the region.
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A restructuring was performed in 2010, in
which the business operations in Austria
were separated from the international ac-
tivities. The new structure allows Wiener
Stadtische to concentrate on the Austrian
insurance business, while VIG takes re-
sponsibility for holding company activities.
The Group offers its subsidiaries an optimal
operating framework and the opportunity
to take advantage of common structures
and synergies. The customer also benefits
in the end, because more time is available
for providing advice and service.

»... WIENER
STADTISCHE —
SERVICE-ORIENTED
AND INNOVATIVE,
ON THE PULSE OF
THE TIMES «
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PROFESSIONALISM AND RELIABILITY

Achieving customer satisfaction and understanding

customer concerns are important priorities for Wiener

Stadtische. Providing optimal service and excellent

advisors will ensure continued success in the increasingly
competitive Austrian insurance market.

»2,000 ADVISORS
ENSURE PERFECT
SERVICE«
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The best possible service by professional
employees

High quality service and custom-tailored
insurance solutions are key factors in Wie-
ner Stadtische’s successful past. Custo-
mer satisfaction has been a priority for
186 years. Wiener Stadtische’s regional
approach, professional advice and guaran-
teed availability at all times is made possi-
ble by nine provincial head offices, three
service centres, approximately 140 busi-
ness offices and more than 2,000 advisors.

Optimal solutions

Customer needs are changing, with the
trend moving in the direction of more per-
sonalisation. Having professional advisors
as field staff allows customer concerns
and needs to be understood and approp-
riate solutions provided. Personal service
also promotes customer loyalty when the
advisor is a true “problem manager”. The
experience in previous years indicates that
customer service and personal advisors
will continue to become more important in
the future.

New service channels

In addition to the use of personal advisors
as field staff, customers can, of course,
also use service hotlines or email to con-
tact Wiener Stadtische. Many services are
also available via new media.

The Company’s new website offers custo-
mers many easy-to-use tools, such as on-

line claims reporting and benefit claims,
and extensive information on individual
insurance topics. An app for direct claims
reporting has been available for smart-
phones since 2010. The app also provides
emergency checklists and important first
aid measures.

An SMS claims service keeps customers up-
to-date on the current status of their claims,
and an SMS storm warning service is availa-
ble free of charge for mobile phones.

Strong partners

In 2008, Wiener Stadtische and the Erste
Bank Sparkasse Group entered into a distri-
bution agreement aimed at providing cus-
tomers a single source of solutions for all
their financial needs. In addition to proven
insurance solutions, Wiener Stadtische’s
professional advisors also offer banking
products to customers.

Favourably priced account packages, loans
and savings cards with attractive interest
rates provide a complement to the range of
products offered by Wiener Stadtische. In
return, insurance solutions were added to
the range of products offered to customers
by the Erste Bank Sparkasse Group. This is
a win-win situation.
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EMPLOYEES AS A KEY FACTOR IN SUCCESS

In addition to optimal products, Wiener Stadtische customers
also rely greatly on our excellent service and personal advisors.
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Professional, committed employees play a central role in
achieving our ambitious company objectives and making
Wiener Stadtische an outstanding company.

Over the course of its 186-year history,
Wiener Stadtische has become the largest
employer in the Austrian insurance indus-
try, with a current total of 3,500 employ-
ees, including more than 2,000 customer
advisors. A special work environment has
been created around the core values of
fairness and mutual respect.

Education and advanced training
Well-trained trainees are the professional
advisors of tomorrow. Wiener Stadtische is
already educating a third of the trainees in
the entire insurance industry. In addition,
the Company also began a trainee initiative
in 2010. More than 100 young career en-
trants were already hired in the first year,
and another 100 youth trainee positions
will be offered starting in the autumn of
2011.

The Company‘s human resources policy
also contains other key elements in ad-
dition to training and advanced training.
Potential analyses across the Group form
the basis for a targeted, needs-oriented
development programme that conveys
technical knowledge and Company values.
Joint training events allow a continuous ex-
change of best practices between all em-
ployees.

Human resources development

Wiener Stadtische has a three-level man-
agement training programme that pro-
vides targeted training in internal, custom-



tailored courses for the different target
groups: future/young executives, depart-
ment heads, and group leaders. The goal
of the programme is to further increase
management quality by teaching modern
management concepts and developing a
shared management philosophy within the
Company. The executives identify them-
selves with their role and network with
each other. Young employees benefit from
the knowledge and experience of their old-
er colleagues. Attention is consciously paid
to mixing ages in structures and teams to
allow a continuous exchange of experience
and knowledge transmission.

This programme makes an important con-
tribution to the professional and personal
development of Wiener Stadtische's ex-
ecutive employees, and ensures the long-
term success of the Company.

Employee ideas and experience also con-
tribute to the development of new Wiener
Stadtische products and services and fur-
ther development of existing products and
services. A variety of internal company
competitions provides a good incentive to
become actively involved.

Gender equality

Wiener Stadtische views equal treatment
of men and women as a key objective at all
levels. Two women and mothers in a five-
member Managing Board, and 35% wom-
en in middle management provide impres-
sive proof of this. Wiener Stadtische feels
that the corporate income transparency
amendment that entered into force on 1
March 2011 provides another good contri-
bution to equal treatment. There are also
other initiatives, such as “Daughters’ Day”
and a variety of other measures for creating
a balance between career and family.

In 1974, Wiener Stadtische became one
of the first employers in Austria to provide
company day-care facilities. Today, 105
employee children are looked after in these
facilities. The Company also offers flexible
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working time and work organisation mod-
els for its employees. One pleasing result of
this is that 90% of all employees return af-
ter maternity leave. Wiener Stadtische has
been one of the most family-friendly, wom-
en-friendly companies in Austria for years,
and has received many awards in this area.

Equaltreatmentis, of course, also reflected
in terms of migration. Multilingual skills are
an important factor for customer informa-
tion at Wiener Stadtische and are actively
promoted. English is already a minimum
requirement in all areas.

For years now, the Company has taken the
view that people with certain disabilities
can perform their work just as efficiently
as people with no disabilities. Wiener
Stadtische therefore provided positions for
96 employees with disabilities in 2010, a
number considerably higher than the stat-
utory requirement.

Employment statistics as at
31 December 2010

2009 2010
asat as at
Number of employees 31.12. 31.12. Change
Administration 1,526 1,546 20
Headquarters 873 1,030 157

Provincial head offices
(+ branch offices) 653 e Y

Distribution 1,884 1,802 -82
Field sales
representatives 1654 1,598 -56
Organisational
employees 230 204 -26
Trainees 149 149 0
Total 3,559 3,497 -62

- 62 fewer employees, the decline is mainly due to natural turnover without replacement
and combining of duties during the structural reorganisation of the Company

- The number of office employees rose by 20 to 1,546 in 2010 due to reassignment
of authority when the Company was separated from the Group

- Ofthe 1,546 office employees, 593 were men and 953 women

- 96 employees with disabilities

»OUR EMPLOYEES —
THE BASIS OF OUR
SUCCESS«
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SUCCESS CAN BE SHARED

As the largest insurance company in Austria, Wiener Stadtische
is aware of its responsibility to society. It therefore provides

a wide range of programmes and targeted support for

social causes, culture and the arts, sports, and the area

of child and youth development.

factbox

Wiener Stadtische’s
most important sponsoring areas:

>
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Social involvement: cooperation with
the “Second Savings Bank” (Zweiter
Sparkasse), the “Bank for People with-
out a Bank”, and a number of types of

ooperation with many aid organisations.

Children and youth: many support
projects, such as the Children Safety
Olympics, the Zoom Children‘s
Museum, and cooperation with the
Kinderfreunde organisation.

Culture & the arts: Wiener Stadtische
supports many cultural projects, the-
atre productions, and film and music
festivals.

Sports & exercise: sponsoring of
Austrian sports associations and
major events, such as the Vienna City
Marathon and Business Run.

People form the core of Wiener Stadtische.
Respectful and fair treatment of customers,
as well as employees, ensures the sus-
tained, long-term success of the Company.
This success can be shared.

Wiener Stadtische has made it a goal to pro-
vide support as a partner to many social,
sports, cultural and forward-looking initia-
tives. People and sustainability are always a
priority. Wiener Stadtische receives support
in many areas from its principal shareholder
WIENER STADTISCHE Wechselseitiger Ver-
sicherungsverein - Vermdgensverwaltung -
Vienna Insurance Group.

Social initiatives

Social involvement is especially important
to the Company, and is deeply anchored in
its business philosophy.

People in need are in particular need of sup-
port — Wiener Stadtische was the first Aus-
trian insurance company to address the
topic of micro-insurance. In cooperation
with the “Second Savings Bank” (Zweite
Sparkasse), these people are offered very
low-cost or free banking and insurance
services.

The number of people requiring nursing
care is rising rapidly in Austria. Wiener
Stadtische therefore supports initiatives in
the area of nursing care and works together
as a partner with aid organisations such
as Caritas, Hilfswerk, Volkshilfe and the Red



Cross throughout Austria to provide nursing
care to those who require it.

Arts and culture

Wiener Stadtische actively promotes the
development and diversity of the cultural
sector in Austria by providing personalities
of the cultural scene with additional oppor-
tunities and freedom for artistic develop-
ment. The VBW theatre company (Verein-
igten Bihnen Wien), St. Margarethen Opera
Festival, Bregenz Festival, Viennale, Dan-
ube Island Festival and the “Long Night of
the Churches” (Lange Nacht der Kirchen)
are only a few examples of the many differ-
ent organisations receiving support from
Wiener Stadtische.

As part of the “RINGTURM.KUNST” exhibi-
tion, Wiener Stadtische presented more
than one hundred selected works from its
collection in the Leopold Museum from 21
October 2010 to 14 March 2011. This is the
first time that a broad cross-section of the
Wiener Stadtische collection, which focuses
on paintings and graphic art from 1945 to the
present, has been presented to the public.

Children, youth and families

Sports activities, projects on the topic of
security or in the cultural area, and support
for children and youth are of particular
importance to Wiener Stadtische. Wiener
Stadtische has worked with the Kinder-
freunde organisation for many years, and
provides support for the Zoom Children’s
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Museum, and the Safety Tour, which gives
children across Austria an understanding of
safety.

Sports

Whether the Business Run, Wachau Mara-
thon, Vienna City Marathon or the Vienna
Street Soccer, Street Basketball and Beach
Volleyball Championships (Kéafigmeister-
schaften), sports are important for main-
taining good health. Wiener Stadtische pro-
vides support for public sports events that
allow as many people as possible to partici-
pate and achieve their personal best.

The environment

Small ideas can have a great effect. The
scale of the company can often turn small
changes into big effects. Changes that are
almost insignificant for a single person, such
as printing on both sides of a sheet of paper,
instead of using two pages, produce big ef-
fects when applied by 3,500 employees.
Wiener Stadtische attempts to actively inte-
grate environmental protection as a part of
the everyday work environment and create a
strong sense of environmental awareness in
the office. In 2006, Wiener Stadtische be-
came the first programme partner for the
Austrian Ministry of Life’s klima:aktiv climate
initiative.

Detailed information on Wiener Stadtische’s
many activities in the area of Corporate
Social Responsibility are available at
www.wienerstaedtische.at.
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